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MLA Research Case Study Data Items

Listed below are the data fields for the MLA Research case studies website. Required fields are marked  *, if these particular fields are not completed the case study will not be published. Also contained are suggestions for some fields as to what the data might contain. If you have any questions please contact research@mla.gov.uk
1. Title *
2. Is this MLA funded ? *
3. Name of Institution *
4. List of key partners *
5. Names of team members 

6. Final year *

Used to classify the currency of the case study

7. Start date *
8. End date *
9. URL link to website

10. Description *
11. Target audience

12. Aim *

Who was this for and why did they need this?

13. Process *

How did you consult, work towards the aims and evaluate your work? Which resources did you use? What processes did you put in place, etc. Try to be concise. Reflect and focus on those elements that this work stand out.

14. Number of participants or visitors to date *
15. Impact and outcome*

Outcomes tell us effect of our outputs on people. Impact tells us effect of our outputs and outcomes on organisations and/or society in general.

16. Evaluation *

Is there anything that didn't go as expected, or that you could have avoided? Is there anything that helped you achieve your goal? What evidence do you have from your evaluation of beneficial impact? Will this work be continued or rolled out? Has it lead to recognition or further opportunities?

17. Tips *

For example, how things could have been done differently

18. Future Developments *

How will this work be developed in the future?

19. MLA Work package (Please ignore this question it is completed by the MLA)
20. MLA Programme (Please ignore this question it is completed by the MLA)
21. Domain *

Select (using underline) one or more from the list 
      Archives

      Arts organisations

      Historic environment

      Libraries

      Museums

      Other:

22. Role in developing the sector


Select (using underline) one or more from the list:

      Advice

      Advocacy and strategic marketing

      Commissioning

      Evaluation

      Funding

      Liaison

      Partnerships

      Policy

      Research and Evidence

      Standards

      Other:

23. Social groups


Select (using underline) one or more from the list:

      Children and young people

      Older people

      People with disabilities

      Ethnic minority groups

      Homeless people

      Prisoners and ex-offenders

      Looked-after children and those leaving care

      Lower socio-economic groups

      Refugees and asylum seekers

      New communities

      Unemployed people

      Lesbian, gay, bisexual, transgender

      Other:

24. Social outcomes


Select (using underline) one or more from the list:

      Community cohesion & inclusion

      Celebrating local identity

      Local economy

      Health & well-being

      Learning & skills

      Local infrastructure & regeneration

      Tourism

      Community empowerment & active citizenship

      Raising participation

      Positive outcomes for vulnerable groups

      Other:

25. Higher level geographical coverage *

Select (using underline) one or more from the list. Lower level (more granular) specification is also available

      International

      Europe

      UK

      England

      East Midlands

      East of England

      London

      North East

      North West

      South East

      South West

      West Midlands

      Yorkshire and the Humber

26. Main person leading this work *

Enter as many details as possible

      Name

      Organisation

      Phone number

      Email address

27. Alternative contact


Enter as many details as possible

      Name

      Organisation

      Phone number

      Email address

28. Estimated budget

29. Final budget *
30. Funding source(s)

Page 2 of 4 


mla-research-case-study-template.doc

